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w CIGABET FLAVORINGS go exotic u cm- 
phaals on mlldnew turns ta*te» blander. 

R. J. Reynolds patents an additive to give 
smoke a flavor like popcorn; another new 
Reynolds additive gives cigarets an “earthy, 
mushroom-like aroma." Other companies de- j 
velop lemon-lime and cherry flavorings and a 
Pennsylvania inventor comes up with a maple- 
flavored additive. American Tobacco patents 
an additive to bring out 1 tobacco’s natural taste. 

Nearly all popular cigarets already contain 
sweet syrups, chocolates, licorice and other fla¬ 
voring additives like honey and cinnamon to j 
enhance the real taste of tobacco and reduce 
harshness, But lowering the tar And nicotine 
content of cigarets reduces theii- natural flavor 
and tobacco companies now are toying with ad¬ 
ditives that provide a dominant taste of their 
owrii Menthol currently la the only dominant 
flavoring used in nationally distributed brands. 

American Tobacco tried a spearmint- 
flavored cigaret, Mayo’s, in 1966, but 
brand flopped. 
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